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Abstract: The market size of Japan's contents industry is now decreasing. The important factor
is probably the progress of the dispersion of contents consumption by a structural change in
the media and consumer's behavior. The result, the contents industry in a narrow sense and
the related business are beginning to form a new contents-related industry with a three-tier
structure. Then, in the outermost layer, the new social needs has diverged sharply and
encouraged the start up the new contents business. But, for its full-scale takeoff, it need to
build an innovative business model. | commentate what implications to designing the college
education program could be derived from the such special modern feature of contents
business, and | will describe in detail how the curriculum and educational concept of
contents business and producing course are designed in the Ritsumeikan University.
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