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87| A—AXR =7+ SO LENHEERE (CREFIHE(CET DMK KT A& A e V) 2022
88 |[/NSEEFMLICHIT DIBDIAH DN TS RAAR—D(CEZXDEE -1 VO0EMRIRELT - AT S A e R V) 2022
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102|Corporate social irresponsibility in consumer boycotts: Do corporate brand betrayal and saving face matter? £ B4 AN e R V) 2023

103|V-ADEFEENEEE DT 7> NI 3= R R EF T HE - —HEEOMEHAUTENZENTELT & Bt 2XR=TF1>20 2025

104 |/\58 - B—EXEBEOCSRIEEINMEEB RIS HICRFIRE & B 2XR—=TF1>20 2025

105 | 2R EERCLIBIMENT > REBEIC SR E & B 2XR=TF1>20 2025

106|CRMORIREFKTTE(CE T DBIENERS —FRAE. IBFEMR. BHRIL—Z>JORaN5— FIE $T—EB A e R V) 2020

107 |®HE/N\vo—= - hS—OEEHNARETHECREFTHE FIE $T—EB A e V) 2020

108|ZINAENHEEDOEEBE(CRFITHE | BUMIDORE U SDETRIR FIE $—EB A e V) 2021

109|A> S>> a3y ESJICHI 2 BRNREEROFENSEEESOBERMRICS X 27E | [BRIIBIERICH T DBREETR |FH F—iD AN e R V) 2021

DREMNS

110|FMRIENIE D 1T EFIMBEVEIE DT e-WOM OREBRICRIFITHEDHR  BAFGHZRAREHRELT i #—EB 2= F1>20 2021

11| ST AR —-RICBIFBRDA 2 ITII 2 —DFRHESEHNBERNCREFTHE FIH FT—EB 2= F1>20 2023

112 BRF 0 DIV RRICHATIBERRZFE T IER FIH FT—EB 2= F1>20 2023

113 |EESHBEEDOMTRDL TV -3 > EERANTZI A FIH FT—EB 2= F1>20 2024
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117|An investigation of consumer affinity and consumer perceptions on willingness to buy via fsQCA =R VASE R ) 2021

118|The role of empathy of UGC and perceived value in repurchase intention: applying complexity theory via fsQCA |& & 2= 2021

119]|Roles of perceived risks on continuance intention to use ride-sharing services: Using a modified Technology HHE 2= F1>20 2022

Acceptance Model

120|The characteristics of the SMIs and the urge to buy impulsively via social capital theory =R AN e R V) 2022

121|Investigating the impact of gamification of e-commerce on consumer’s continuance usage intention =R AN e V) 2022

122|Comparison of the Impact of Influencer’s Self-Disclosure on Consumer Purchase Intentions and Word-of-Mouth =R AN e V) 2024

Intentions: Micro-Influencers vs. Mega-Influencers

123|The Impact of Perceived Personalization on Advertising Irritation =] 2= F1>20 2024

124|0)L— T —EXDKBEEARIY — EXDKBHNBERORII T« TIRRUEBC S X DHEDEL HHE 2= F1>2D 2025

125|BEL S (CHITDLERR ENBOREGN EREE LS8R CEX %S =R 2= F1>20 2025

126(The Interplay of corporate association and consumer ethnocentrism in Building Consumer Trust in Foreign Firms [&E & 2= F1>20 2025

127\ 0V —VEEFRKREEBRBIATOTYF IR | FERBOENZE U I BE R RO HE &8 2= F1>20 2025

128|7— b - O 10 MCBIF BEERAI—RTY &7 — b+ NEEZEHI(C— Ik Fn— 3H—EXR - IRIAT 2019

129 [SULEESM T S > RADE E(CDWTOMFE—ILFREEFEAREZHICLT Ik Fn— 3H—EXR - IRIAT N 2019

130 | AEBTHICH 1T DMaaSOEBA EFEREDEIEEME(C DT Rk n— 3H—EXR - IRIAT K 2020

131 T/ AT = LECB T BRMBEREITSY I A — AT IER gk Fn— 3H—EX - YRZA K 2021

132| 00FBFRICHBIFBDALTF v RILRKR(CEHIDER R 3H—EX-IRIAT N | 2022

133|72H)L - JUT AT« EF+ EERDRE - MUTEK.JPEXTSRE LT ik Fn— 3H—EXR - IRTATK 2022
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136|705 0 T LAZAAS MEBEEDT S REE(CREFIHE(CET MR — 55— LALEORAINS — *Ek 8 471> - IRSAT - 2020
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140 [#B#ERE—LIER (CH 1T DIFR—b B AWET YA S RBEBERRDEITER DIRET *Ek E 471> - IRSAT - 2022

2/4




No. XY L FE RERDEF FE
141|712 D—02 a v EEEEL > E 1 —Z2BVWSEESIHREC R DT U1 D RBREOEBENER OERIN AT ®E s 471> - IRSAT S 2022
142 |BEOF I OHEEBERMRN\DOFHE—PIIEORANS— ®E s 4 FHA> - IRSAT S 2022
143|712V BEREDRENTEZ I HEDBEANRE | BEBNOHENT AT 2T 1 T+ OIETELICET 25 ®E s 471> - IRSAT S 2023
144 |PSS FSEHBRE(CH TR THAFT—EEERTOFT U b - IR—Zv —DHE : UX O—BHOIBRNETZS IH/Z/AEPIRLE |8k & 471> - IRSAT S 2024
#
145 | HEIMHSNZEOMLEADD ®EE E 4712 - IRSAT - 2025
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160|Marketing Strategies by Japanese PPS of Renewable Energy - Analysis of Positioning Approaches in a Liberalized SCHLUNZE 5 ERRRE 2022
Power Market Rolf Dieter /
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SUMIYA Jorg*1
161|Investigating the Role of Hybrid Managers in the Intercultural Communication - Focusing on the function of SCHLUNZE 5 ERRRE 2023
language Rolf Dieter
162 |Chinese Entrepreneur’s Success in Japan: A case study on intercultural skills and relationship building SCHLUNZE Rolf D|5 EFEE 2024
163|Ideal Leadership Strategies for multicultural Remote Work Environments SCHLUNZE Rolf D|5 EERE 2025
164 |Cultural Intelligence in Virtual Cross-Cultural Teams: A Case Study of SAP Japan SCHLUNZE Rolf D|5 EFZEE 2025
165|BARBRECS T DI UHEEM(CREIT 2 —ER A R 5 EfERE 2023
166 [/BIMNERHREEOERABREICE I —EER At HR / 5 EFEE 2019
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167 |FEICHSITDEREEDANEFRER(CREHITDIER A HR 5 EEE 2025
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195(FAMN—=2F - IRZAZ hOEPLEE Hl 82 6 #HfE - AT 2019
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