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I. IZL®I

BRHAHE (EV) ZBEEAKORCBEH TR TH ) 2055, EFHEHEL LTOLHRRTHE
PxFiD, HEXOREICHERT2IHEomCEGE LTSN T2,

Lo L%ahs, Ny 7Y —FRPLRERE, LEA » 7 7048E, BEEZAOMEOIRE
T EOHEMYMEDLIAZ TV b, EVEANOREREIZ DWW THH L7292 (Chidambaram et al.,
2023) 1, BEREIZFICNY 7 —HMICEE L TB Y, LmME ol Ny 7 — B - %
VBT A E R L2 R L, B ONIHERLH S NDE 2 EHETH S L
L TWo, BRI, WU A4, BIHREA, [ >t T74 TBORDE
fiZe EI X o THET A2 LT, EVICHTZHBAEDITH E ZBEDPFEEICRY T4 Tk 5
(Chidambaram et al., 2023) & L CWb, T LZAEROMHE, Ny 70 —Hiio A /
N=2 g VIZXo TERPH#EATH ZEPFFRTE S,

A R=2a OV LV yYOEGHTHOMOND XHIZ, HLwA I R—=2 3 YHPERTLHE
&, REROFMEAICBNTHFARRME TR LD, INF TORELMET 28 LIk
HEULBIET, HBEHFITHRHEIN TV ZENEZONL, 20720, HREIHRHEEINI %
B L WIESEE R W R ORI, EELPETH L LER 5,

ARIFZETIE, R L 2 ) 9 BERICOWT, HBEETFMTIIED XD RUSHHS
N2, WRINZHHEIT) o TMALEV ICHL RBWEROWEICB VT, BEDOT A
FrTFA T4 (BRERE, HEBHEHER) & LTORZIThNTw A, HHRPCHEENICEN
72T WA 2 TH L0 E L HBEBITH OB L 5T L72geid T Tid v, £2C, %
MR I X 2 BIRRIRBEOFHI & 70 4 ¥ 3Hill, BERMOMEMEE T 52 LT, #
i DFFO BIROFHIN & 7 32DV TRE 2179 o

0. BEAFRFZEL ¥ o — L RGERRE

1. BRTFHAICE T 2Bk EHEE

BT A VIR A D EREZIGT 2 L CEEE 22500, #iEKRE (Product Semantics)
EVIHI BB X O TH Do Krippendorff & Butter (1984) 12X % &, [HGEER &1, A
T 7% TERE (forms) ORI RIEFH%Z, TOMH L EETHA Y ~DIEHO IR THIZ%ET %
Z & (Krippendorff & Butter, 1984, p.4) | TH ), HunOEKREZML T, 791 F—1F, HHER
Fr UV —%bh)RTLHEPL, MR- - vy arrlEL, HOER
DR ERDLIENTEL L Lz, BaERGRIE, B2 -0l sI)2FKRICH
T 51— —OfFREHFEL, ML REICT 20, XEMICHAATEZ2® WL TS V35
7O DO E AT 5L D TH A (Krippendorff, 1989)s L7245 T, FHA F—id 12—+ —
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DIFFUC DO WT X CHFL, BEHRMICHEY 2 794 ¥ 2479 T & SEETH %, Krippendorff
& Butter (1984) 1%, BHBERAHOBLETT VA F =255k L TBIRE, BEOTFTHA I
BULERNAEY S % 4 (BWTA Ty 74747 =Y ay, HAZEE BEORER
WEETE, RBISRE O—HM) BFTwd, BIOBKTATY T4 74 r—Ya YO
WsiE, BRrz—¥ -2k cad, EBLHEREL0T (HKE Bar74Y), £
720, PO E OENLIC KRB R AT v o=V RPHE T T 7 5 A DLEERT SRS
Fo H2OHWRBEOAREY S1F, T—F—2RHELE LOHETHRETE 2V LIZD
B 2, BEOREBEEARERN T 23R R YL CTEREND 2D L)1 T
WEHPR, I—H—DRX VI VET VOB HRERERERLE) & 2N 2R HE 2 &5

%o TWhhkk EICHET 5, 3 DIREOEREEONEY S 1L, 2 —F—»#/FOME
EHERLC, BELZUEHELZY, FrLVWRHEEZ RS20 752 L2 UilF 5, 7H 4+ -1
DALY, MERECEZRH LD TLHEL, CRBER T 2EE L HwT

XRZ BRI D) DIEL 7 OBRRPLBMEB L ERT LI L a2 —HF—I1lRkODHZ L
B TE D, HBAOEBILIRE D—EMHEOAAEY 2 1F, 2—F—DUREDA#EGEH 725
Fo T—W—FHGE MO DO LGS, HRL, ZoOREEEKEZEANZZS AV, A
W28, FamEdE, ENMEEEEG ST L) L35, BENL=—27T, RICL2MHH
DFFID AT UL, F LRI SORICHBIZEITTE % (Krippendorff & Butter. 1984) .

OO THGMBERROR NN ZEREZIRYESL &, T—F—2FNT 2/ ROEKE, Z
NEFIFA F—DHEYLBETTIA Y TETVDEE, BNOERICBWTIEFICEE R
HTHHI LD DNA,

Y75 4 2 A (Product Semantics) V' DM %47 - 726175 (Petiot & Yannou, 2004)
&, KTFHA NG, R (RBI) L, KELEFRE (FBW) oM
MLEETH DA, FRCEBNZ2MITOMEITB VT, FiEmoORKWEH 5 LML WD, &
NETICAESINTELBNOBEOMBIITYA VAT A VEFVL, THA F—DUFAD
WEICEE Y (Hsu et al,, 2000), B0 E Bt~ Y71 7 2ZOBBREOBR+ 45 Th
\» (Petiot & Yannou, 2004) & ¥ %, MAFZETIE, #it~r T4 27 ZA0WWEDZD, THA
Y= T4 v TOUETEERAEDET, T—F—DHME A S S EmRkot
(Zesetk, s, Ve, MEltE, A~—ME e s, FEs, ARRTE, Ya—1
UTNE, EflitE, RARLTE, EFE) CTIMEIL, hTHREN MAME A<-—1
P PR g S, Bl Va6 ONBEREEDOHIICERTH L Z L 2/R L7z (Petiot
& Yannou, 2004), ZOMFZEE, #Eihk< Y T4 7 XZOWT, HEZEOBIMNIES (L%
W) ANTEFICEELRHETH D, LA LML, Bt~y 74 7 ACHT 55 li%2 17>
T2 500, MORIFEA S OWERLHERITH L OBEIZOWTIEIRET SN TESLT, 2

SYGED RIS B o
Wit~ 2T 47 AOHEEHEEITEHORZ 5T L7278 (Huang & Cai, 2021) Tl
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Wit = VT4 7 AOMEIEEZEOWR S B IETEI%ME (Expected inaction regret) (2K &
CWEL, Thd A ¥ —% v MRS 2 W) E\ A (impulse purchase intention) %
RAETHZ &, 2 LTRSS N ITEI RS E Y~ v 7 4 7 ZAOHE L S H W E R O
EERGBINCIEAT H 2 L # S 2IC Lze Huang & Cai (2021) TiF, #fk~r 7472 %
LRy, AR, BB RERE Wolod Y T4 VBB OO = — X &3 72012,
BB oy v RVOMAGDbEEER LTS, LT, £ ¥54 LT
HEHE, BMBEERICEEINL UL, &SN, 2B EEREZ RO @M S Y, B0t
YT AT A ALNE Z B LS DIEOD, Wik YT 4 7 R ME D
FE VIS LIREL TS, FMREY YT 17 AQMEFBWITE, HEoltizE
) BE % S o A OBRBO T REMEI S W2 E 25, MRS N AITEIHREICEEZ25 25 L
L7

) L22Ariige s s, Bt~y 74 7 AT 200, HEEWIZBWT,
MLV T 4 7 ADOHMEPHETHNEEEZ R IZTIEBbIroTwb, LMALEDD,
EV &, BEREME & MFFICSUEER Z RO 720, B HEOKEHAME R E 2 RITTLEZ
LMD LS, BELZEMTDHL720, HHECOANZXLTIE, FHHLENLZVWEET
Hbo L7z->T, EVICBUI 28N~y T 14 7 ZAOME L HBETH~NOREIZMET 25
M EEE 25,

=
H
=
R
p=(11(}
—E—

1. EERIRE S & & RERFH

AW TIZ, ThETOFERICH L TNEZ/5 720, G E H W ZBRALZ 175
7oo EBIREOTFmREELT, 4 ¥ —4 v Mil&ESH (Yahoo 797 FV—3 V7)) Z@BL
7o, —MAHBRBENGE LIzt VT4 YR EITo 2o AOERRIE, 2024 FD 10 AT
Hbo BT, 91 ZHOMEFLN, BERERD 1 0RMOMEZN) BRE, s2ho7—
FEROGNICH W, ZMFE, T, K. W, MO 42D0i50MH»5—0E 0, Z0#%, FR
ENDHLETEA A= VifE L LT, BECHT2EME SERDY v — PRETOEM
HHICHMEZ1T o720 BAZLFTIIHDOWT, T=A V=T, K=BZ7V—7, W=C 7 )b—
7, M=D 7 V=7 L7, BIRARIRY BB I L 2T 5720, My ziadkLic<
WPV T 7Ny O TR L7,

AW THE L L THFRENSLFEIE, BV AL ) 2 BIREBRBICE S ZWE 1T 720,
HABELABERX =7 =R L T2 AEREOERICET 2l 2 5M Lz, BARMIZIE,
A= [H2kCHFEAD] B=TAEHIKIZHFVRIN—1F—], C=[I 4V &Fos7zar
Ya—%—] D=[BEEKTHHMEMEK] THD, 2L T, INOHDEVHIFELI ZEHKIZHE
DX, FHMlEToTHSIZODEV DA A—VEGEIR L (W1, 2, 3, 4, ThHD
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4 A —JWif§iE, Adobe Firefly DK Al #REAZ H W CTIER SNz, Hvwbhiz7ur7 M
[T 2 vk CHiEEAE] &) BIRCHERRZ R OEXHEHEZ 7, Y LTLES v, T, ¥
EERRPRREDS LS N TEB Y, kLBl H ) OOE L DANFEN 72 525 HDIILT
{723V, HOARZHEG L TLEE v, BIEERITDOID LI BMEICLTLZSW ] 22
HRIGMNOBRDOEDEZ A, B, C, DIEHL7ZDDTH L, W OPERAIIZ L BT
AVERERL72DL, EVOTHA Ve LTl TH LD T = v 7 %479 729, Chat GPT & I
WC, BHREFFIL 72 FIH L72€F VI, ChatGPT 40 T7 0 ¥ 7 Mg, [[H 2 ik il
Wl L) BREBHEEZFORABHBEO TS YL LT, TOTFTHAL VICHEEEFTERS
R TThe HOAZFML TLZE v, ZOHAIHARZTLEZI V] THbH, ZOFHMIC
0, sz LN oxfilie LTHR L.

X1 ATL—7F K2 BYIL—F ®3 cHIL—7F

2. BIFEIREE

B EE, EV ORAIZOWTHH L2 64Ti%E (Herziger & Sintov, 2023) (28515 5
HEMOEHZHRM L. FEA T, [ROEE LTHAZ ) — A7 5 ] [FEERICHEZ #ix
T2 [HLVCHEOBAZZEZ TWAIRKACBTTHT L] O3HAICOWT, [1. FEFIE
FLLAn~5 EFITFTLV] 2648 TRTEL2H0%, [ZOHIZOWTEINZLOFH
BRI [ZOHEOWAT T VIZOWTEINZDDEGAV] [ZOHEOL E 2 —220WT
FEhNT-bOxFGEAC] O3HHIZOWT, [1. #xtiZZ ) Thwv~s5 iz 72] »
LUTIEELLDEEZTHL o7 TNHD62OOEHEE, —2ORT 123t LCTHEMZR
L, BOCHEEEE ZU%ER LA (a=.93, CR=.93, AVE=.69), ZD7=% 6 DDA
DI & 5 ERERAIORER [HRAEM] & LTiftbh/z,

£ A—VHEGOFMSGHE LTE, YA v ~OBIEFMioEE & LTRENZ DO
537z (Henderson & Cote, 1998), BARMIIZIL, TR (BF & vy, Bwv HEuwy, EiGE
SRS, BT R, TV T 2V, BLAR TV BIL AT, B2
SHHETZ, BT - FEICTES S TELRY) FHW, SEEORETHELTH o7, B
DEROBEZRE 27279 A VEMINE L LTI, Verganti (2009 i, 2016) &7 L v
VADTHA VEHliEHEE Ve, ZOFMIIEHEE, TL Y Y a4k, SR TH b
DRFTVEHEEL LTTHA VOSSHETREIC SN D TH S, BE G A A—Y, 332
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=r—av /5 e MEO 4 0Bl » Sl S D, BARN 2 58EL, EE LR
SAA=TB[L BHLAL R, 2. hnE v, 3509, 4. BHHD, 5. BALAW],
IIa=F—Ta v /5NN @A 2. HbLw, 3. 2HEHIFRTES, 4 ZFANRS
N5, 5. %50, DS [1. o Twb, 2. N1 T, B ALV, 3. BHER, 4. L TH
FEHN - BERENY, 5. IES L, Mlifgas [ ETh vy - @3 &5, 2. By, 3. A,
4. FigglZ %, 5.22H9 ] THhH, TOHHEIE, EEOBRER, EEEH vt 747 A
OFHliEEATEY, SROMEIIKETHSLEEZ LN, 72720, SHOFETH LN
7oA A= VHRIIBEREOEFRMTH Y, MiEOHRIEEA TV WD, flil&sto 3 3HH
EHW, BEOBREZZANET AN, E—HETOMETTSTHS (Rossiter, 2011;
Smit et al., 2013) Z LAVRENTWE I A b, EIEHIG & 79 1 VMg, B—HHE LT
i L 720 TSRS B OMETHTIZIZ, IBM SPSS statistics 29.0 % V72,

KAWL TOEBRETH S N7 — 7 OMWR), s, WE, BE LI V—ToFEEIZOW
THEHEEEEX R IR L2,

K1 YOTIDTFET 719 745

JE N % a1k N %

51 Wik

B 400 69.9% EE AN 255 44.6%

g s 167 29.2% ttReE - %A 10 1.7%

% L 7w 5 0.9% Y351 10 1.7%

AR H 3 47 8.2%

10 8 1 0.2% H 2% 33 5.8%

20 1% 15 2.6% 8=k« TINA b 79 13.8%

30 1% 67 11.7% T 3 0.5%

40 1% 175 30.6% ok 0 0.0%

50 1% 203 35.5% A 6 1.0%

60 1% 83 14.5% B - Bk 47 8.2%

70 % 25 4.4% ek 81 14.2%

80 fLLL I 3 0.5% Zofl 1 0.2%

TW—7

A 155 27.1%

B 169 29.5%

C 89 15.6%

D 159 27.8%

o>
b=
—‘-

572 100.0%
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K, KIHOVIgE L BEHERAE, MR E R 2 ICTRL. ZOMBSHORRD»S
E &l R TR P2 COHEEBRLTW D 2 EdmalinG, 8 Mt< 71
JALFETDOL [a3a=r—vay / SHoHB] & HE] TRV TRmE ] [BLAR
] GG A=) [HRe] & S0 L EoMBREERLTED, ®Bik<r 70
I AWZF AN NS 2 EIZL T MO & B 25 REEED R S b,

x2 HEMMTOER
Mean SD I 2 3 4 5 6 7 8 9 10 11 12 13 14

01. T3 131 048 —

02. 4755 461 1.13-06 —

03. if & 319 1.14-01 .04 —

04, v 324 1.09 .02 .04 90™ —

05. = 372 094 05 .02 .67 69% —

06. FFELY 423 091 .12*-04 28% 32 46™ —

07. T FIv 375 0.99 .10 -.02 .60™ .60™ 59% 63** —

08. LA TV 297 1.08 .01 .10* .70™ .68** .50™* .18 47" —

09. HLHl 282 093 .02 .04 25" 27" 11™ -04 .01 39" —

10. L 51 2.80 0.90 .02 .01 .23% 23* 19% (0% 16 29% 30% —

1L S /Fife /4 A=Y 356 1.13 .07 .00 .51% 50™ 47"  43* 61%* 37 04 .19% —

12. H&nE 325 099 .06 .08 .60* .61% .60™ 30% 48" 49** 16 20* 48% —
13.33a2r=vav /5 3.18 0.81 .06 .05 .60™ 61" 53% 32%* 48* 54** 0™ 22** 52** 63** —
14. RAEX 3.17 0.97 .02 .02 .83% .82* 67" 31™ .60™ .66™ .24™* 26™ 49" 61™ 62" —

**p< 01, *p<.05

ZFLT, —KRESHSNICED, A, B, C, DDO4D2OOT IV —TRTOFHMER LKL
720 Wif§ 7V — FHONIINE & 53T ORE AL 3 TH bo

SFomtEoBE TR, FE (p=293), Bw (p=.186), @mmE (p=.207), ¥#WM (p=
271), WAV (p=.823), PLARTWV (p=.506), e (p=.146), 332 =F—Y a3/
S (p=.434), FRHE (p=.086) THEHHIEIFER S NIz, Bl (p=.000), 51 (p=
001), JEE G A A=Y (p=.001) TREESHEDIHRINEI o720 FIT, S5
PR SN/ A TlE, —JCRLE S HOHT & Bonferroni fi1EIC & 5 2 EIblR, S5k 25
RENLH o 72T HTIE, Welch @535 HT & Games-Howel fili IE 12 & 5 % B ILK % JH W C,
SPIHD = DOWE 2 1T 5 720

M AV [REs ] TG 4 A=Y ] OEH TRV —7RICENR SN h o 72,
A OBRIE [HZ Ik Y] RN 2 EZB 2 ELERPSER SN TBY, BED Ak
BLDEHRoTWE, TDe), MOTN—T L LEOFHEDOENRONG Z bbb,

B, DO NV—FIZHRTADZ V=T, & TRV BLARLT W] [HH] [HhE
TFRNEN] OHH THEIEWEZRLTWA, — T, CRDDOTV—FITHN, [
1] OEHE TRAZICEWMEZRL TV,
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x3 EHERITIV—TBOTHEEIBPTOER

Post hoc M5E © 3B D — P26 [,f\_

W7 V—7M (SD)  ZHaHr Bonferroni/Games-Howell #fi 112
ZEIE Md (p)

HH A B C D FAi(7®) AvsB Avs.C Avs.D Bvs.C Bvs.D Cvs.D

It & 2.88 336 327 325 535%% -477%* -0.386 -.368* 0.091 0.109 0.018
(1.18) (1.16) (1.06) (1.09) (0.03) (0.001) (0.065) (0.025) (1.000) (1.000) (1.000)

B 293 349 325 328 731%#*  -556* -0.318 -354* 0238 0.202 -0.036
(1.17) (1.09) (0.99) (1.02) (0.04) (0.000) (0.161) (0.022) (0.553) (0.540) (1.000)

TR 354 392 372 3.67 4.64%* -381*% -0.177 -0.131 0204 0.250 1.000
(1.01) (0.94) (0.94) (0.85) (0.02) (0.002) (0.936) (1.000) (0.584) (0.096) (1.000)

LEE=l) 442 426 4.09 414 347* 0.159 .329% 275% 0.170 0.116 -0.055
(0.88) (0.87) (1.02) (0.88) (0.02) (0.684) (0.038) (0.044) (0.900) (1.000) (1.000)

[N 3.83 382 3.62 369 128 0.003 0208 0.134 0205 0.131 -0.074
(1.05) (1.01) (0.97) (0.95) (0.01) (1.000) (0.712) (1.000) (0.714) (1.000) (1.000)

BLALT WV 266 3.6 291 3.08 6.59%f  -495% -0246 -411* 0250 0.084 -0.165
(1.06) (1.08) (1.04) (1.09) (0.03) (0.000) (0.509) (0.004) (0.451) (1.000) (1.000)

Hifla 233 3.03 293 3.01 19.05%  -701*% -.604* -.677% 0.097 0.023 -0.074
(0.99) (0.83) (0.88) (0.82) (0.10) (0.000) (0.000) (0.000) (0.826) (0.994) (0.916)

Lol a 266 291 275 280 1.95 -0.253 -0.095 -0.141 0.158 0.113 -0.046
(1.02) (0.90) (0.76) (0.86) (0.01) (0.087) (0.843) (0.550) (0.442) (0.651) (0.972)

B FUE/ A A—=Ya 359 357 353 3.54  0.08 0.013  0.059 0.046 0.046 0.033 -0.013
(1.28) (1.06) (1.00) (1.16) (0.00) (1.000) (0.978) (0.987) (0.986) (0.993) (1.000)

g 299 345 3.08 336 7.58*k* -456* -0.085 -371* 371* 0.085 -0.286
(1.06) (0.91) (0.99) (0.94) (0.04) (0.000) (1.000) (0.005) (0.023) (1.000) (0.162)

I3a=4=vav /G 301 335 318 320 496 **  -343* -0.173 -0.195 0.169 0.148 -0.021
(0.89) (0.77) (0.81) (0.74) (0.03) (0.001) (0.625) (0.189) (0.641) (0.571) (1.000)

FRHEX 290 334 327 3.19 638 *F*  -448% -374% -296% 0.075 0.152 0.078
(1.01) (1.01) (0.89) (0.91) (0.03) (0.000) (0.022) (0.040) (1.000) (0.915) (1.000)

—JCRLE AT, £ TEILELIE Bonferroni, a = Welch O #2#T, % M HLEL IZ Games-Howell
M =mean, SD = standard deviation, Md = mean difference
wExp< 001, **p< .01, *p<.05, Tp<.l

RIS, RAENEZEEERE L ERROI 2T MR £ 4 ThH D, RAICEEEZ R
IETIEICOVWT, 2B L2HNELTWS, BUUSOZERIZOWT, Model 1 1,
THA VEHII DO A, Model 2 1%, EIFEHMIO A, Model 3 1%, T A ¥ 5fli & &GN = &b
BIZETNE L5 TS, THA VMR EIX Model 11I2BWT, WIhd AREEEEZRL
TBY, BELZHHTHLDO0bhr b, 72, 320HHTHIMREFHWNOH HIKETH 5
EEZOND, 72721, Model 113 R?=0.48 2 DIZK LT, Model 3 1Z R?=0.75 L K& L ML
LTHED, Model 3D EVHHNZROZ EWbh b, ZOLREITIE, KR EE A
A=V LRI, p=005Z2 LHASRL B-TBY, EIEHFEO—EOEL Y BH LI LA
EZbNhb, —HT, 2322 —3a v,/ 5ikld, Model 312BWVWT, BOMTREINLE
BIOKT D HARNL DS, KRE LTHBLRKEZRLTEBY, #itt~< 74 7 ZAHUEG
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R Z, —EOZEHERL TV I N EZOND, L LMD, \ L EEFM O A
D Model 2 IZBWVTH Model 3L HFENEDLVR* =074 R L T2 I ENIE, KIEFF
THA TR TELZE LIS, FHA VEFHliOHEB X, HbFHREE TOREE T
THY, BOTLy vk TERENAL)1E, #THMHITFA VElizf72 % &
CHIHRKDOEIZH L TWLURENEDLD 5,

x4 EOBFMIOBER
PERAR : IR

Model 1 Model 2 Model 3
B B B

PR -.02 .00 .00
A -.02 -.03 -.03
BERES A AT BVALL -.02
Fng 30 kEx 057
32y —varv /S 33wk 09 **
If & 36 %k 35k
EV‘ 26 FE 2D ek
i 144wk 12 o
Ry -.03 -.04
=N 2w 2%
BLART N 10 %% 07 %
Hiff 01 01
Fvxea o] 05 * 047
F 105.80 *** 166.99 *** 133.29 #**
S A% A R 3 0.48 0.74 0.75
SR Y TV 572 572 572

wxxp< 001, **p< 01, *p<.05, Tp<.10

2. EE

OWRERD S, HIRM KB 2 E0GERZTICTEA ¥ SN2 A —VHED, I Z0E
HWARBTETW2L LT, FENTELRETE, BLARITE, RWAhELEOWEET
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An Exploratory Analysis and Examination
of Consumer Evaluations of EV Product Design
with Symbolic Meaning
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Abstract:

Electric vehicles (EVs) are expected to be a highly novel product that contributes to the
development of society with its diverse possibilities as an electronic device while being a
means of transportation with low environmental impact. However, they also face technical
challenges such as battery capacity, charging time, lack of charging infrastructure, and low
tolerance to environmental changes. As known from the theory of innovation dilemma,
when an innovation spreads, even if it is not of sufficient quality in conventional evaluation
items, it is likely to be adopted by consumers as a new standard that destroys the
conventional standard arises. Therefore, the search for new value criteria and symbolic
meanings that can be adopted by consumers is an important issue. According to previous
studies, the symbolic meaning that individuals have for EVs is a strong predictor of their
adoption intentions. However, the symbolic meaning of EVs has not yet been established,
and prior research has shown that environmentally friendly identity and automobile
authority identity are related to adoption intention. However, these identities can also be
interpreted as being close to meanings that are an extension of conventional automobile
value criteria, and consumer evaluation of new symbolic meanings that could lead to
innovations in meaning is not considered sufficient. Therefore, this study deepens our
consideration of the meaning of EVs and their forms by conducting an exploratory
investigation of the relationship between product design and consumer evaluation, which

represents the new symbolic meaning of EVs.
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