508 15

[7. i B PESFEAL:

201446 H 127

stk

AR=Y =T 4 BT A &
BE = DM
—RMAR=Y - 749 MR AT T THB~DHEH—

g

KWFEOHME, AR—Y =774 71285 [HEN] MEDREZLEFEIZOWTHRET S 2
ETHD. IS, REAR=Y - 749 b2R257 (UTF, [RM2Z 7 7] LiET) Miko~—r71 ~
TATBIFEIC I A BT, MAEAMAOBEH R, 29 Lamigakn & MR & BRI D W
T T 2 2 &I LTz 20728, &EORE 7 5 71,000 # B (SEIEAME) %2 5491220134 2 A
12H~4 H30H 22 ) TR & 2 EMGRA 2 JE5E L, 137, 13.7% DH REABNEL - mIE2H 5
Nizo 77, FE LT, HRWETHE, IBM SPSS Amos 21.012 & 2 iR KR T4 B &
O 2 RT3 % vize AWIEO ERKERIUTOM) TH 5 ORM 2 7 7O~ —7rT74 2 71
B > B eE, THSRE - 6] THE A © 7Y ¥ x v 25000 DEESBEm] [5sHT
Bl M BEEE] 2w 5 RILEF AR SR STz @GO VRIN 7 5 7HlikT L,
BRSPS EEIE L 2D E V) 2 EMYEIC SN @i ENOEVRE 2 o 7HkITE, THES1E
AT A Y MREE] RRRIRER - EERLTwiz, Gtk £ OAR— MR 9 L&
B =w—=rg4r7-are7 M LT X)—EERALTW ZEPHfEs s,

X—T—F:REAR=Y - 749 AR T THHEK, AR—I—FT4 27, =747 -3
Y7 b, wED, MEksoty e -5, MERfTE T e —5

1. #&

il

IF (2013, 2014) &, AX—VHEERZED/ S
A LEEER 6 ODORNCHT T, BRLEESEL
o TAR=Y DRI - ZZ2Ti] 1ZOWTHFRRGHT
EEBERIToT 5,

FHREHICOWTHIZMZ 2 &, BT, 7
V—"TF - ¥4+ 37 ZADWA (1950 -19704F) | T
HY, AR—YBANBERICED L) Bir 5 2

I LATER SRS A R

LOh, HLVFIAHERDOH Y LI PAKR—YD
BRIZED KD a5 2500 ws72Z 812
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AR=D% [HB] L)WY HTETHEAR—Y
BB LLTRVTDE) otz Z0720, BER%E
B3, EMEAR—y (BH) M2 ) L7z
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VERNREDTH D, T)LIZ—=TT 477D
BELHG R L%, InE COREFHFHS - AER
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GPE AR F 7 IR Ao i & LT CRT
fic& %,

Ihzetic, bPEICBIFLAR=—Y =T 1
¥ IR R LY, 2o onT
EEIZET 205 mTh, MRS B i
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2003, p.17) LEFINL, VI UL, LI,
[BHAEI A OWTEMHZ OEER] 2OTH D, £
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RIMIZOWTLEa—L T Z&IZEoT, 1l
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ZENTEL, BRI, WM ER 1T %
72O HEEE LT [#ewHER ] (Integrated
Market Orientation) & \»9 fiF OBE &% AL,
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Narver and Slater (1990)
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X E7 To—F
<3R7T15EB >

( Ik FAONE N )

Kohli and Jaworski (1990)
Jaworski and Kohli (1993)
Kohli, Jaworski, and Kumar (1993)
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HBITB7 Io—F
<3RT20IEE>
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An Examination of the Constructs of “Market Orientation” in Sport Marketing :
Application to commercial sport and fitness club organizations

NAKANISHI Junji '

Abstract : The purpose of this study was to examine perspectives and some issues concerning the
constructs of “market orientation” (MO) in sport marketing by applying MO to commercial sport and fitness
club organizations (CSFCOs).

To this end, an MO was operationalized by a total of 24 indicators categorized under six dimensions in
reference to “MARKOR” (Kohli, et al., 1993), “MKTOR” (Narver, and Slater, 1990), and “MORTN”
(Deshpandé and Farley, 1998, 1999). From February 12 through April 30 in 2013, questionnaires containing
24 indicators were distributed to a total of 1,000 CSFCO managers, and a total usable sample of 137
managers was returned, resulting in a response rate of 13.7%. The main statistical techniques employed to
identify the overall MO structure in CSFCOs were exploratory factor analysis (EFA), confirmatory factor
analysis (CFA), second-order factor analysis (SOFA), principal component analysis (PCA), and Cronbach’s
reliability analysis by using IBM SPSS Statistics 21.0 & Amos 21.0.

The main findings of the study were included as follows:

1) Using EFA and PCA, a 5-dimensional model of MO emerged. These aspects were designated as “market

” « ” «

environment analysis/responsiveness,” “customer intelligence analysis,” “customer relations orientation,”
“competitor orientation,” and “interfunctional coordination,” respectively. Also, the result of CFA was that the
5-dimensionsal model has a better fit for the data (GFI=0.827, AGFI=0.774, CFI=0.875, RMSEA=0.084, AIC=
405.629).
2) When the geometric mean values computed for all three organizational performances such as subjective
performance evaluation (SPE), growth in customer satisfaction performance (GCSP), and comparative
customer satisfaction performance (CCSP) were compared for differences (low versus high) in MO using t-
test, their values differed significantly for GCSP and CCSP. That is to say, the higher the CSFCOs’ MO level
became, the more GCSP and CCSP increased.
3) Similar to the above 2), the higher the CSFCOs’ MO level became, the more customer complaint
management strategy was conducted.

In future, the present study indicates that various sport organizations will make more use of the
constructs of MO as a means of “marketing concept.” Additionally, this study was supported by JSPS

KAKENHI Grant Number 23500736.

Keywords : commercial sport and fitness club organizations, sport marketing, marketing concept, market

orientation, organizational culture approach, organizational behavior approach
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